





is cheapest but often a colour such as red adds the re
quired emphasis or urgency you may wish to give to a
certain word.

Posters produced on a massive scale are best given
to a printer or produced on silk screen.

3. BANNERS:

Banners are most often used in marches to identify
& group among many groups. Cumann and areas would car-
ry a banner with their name and perhaps an emblem, for
example, at Republican Commemorations, at marches for
international solidarity or racism in South Africa.

Banners should be fairly large but still manage-
able for those who are to carry it. Weatheriged cloth
ismost suitable and in choosing a colour make sure the-
re is sufficient contrast between the background and
colour you choose for your lettering.

Banners with slogans or a recognizeable design are
often hung in a place of prominence at press conferenc-
es and public meetings and if attractive, can be wuite
helpful in ensuring coverage by a photographer from the
press.

4. FACTS ABOUT NEWSPAPER ADS:

Newspaper space is sold by the line and sometimes
by the column inch. An inch of space equals fourteen
agate lines of type. Most papers have eight columns of
type, each of them about two inches wide. e.g.

If you want an ad. which is 8ix inches long and four
inches wide, it will cover twelve columm inches or
168 lines. If the rate is 10p per line, the ad.will
cost £16.80.

Newspapers also have schedules for advertising.
Since ads. are normally inserted with some concern a-
bout timing - notices for meetings, etc.- make sure to
determine the deadline for a particular newspaper issue
well in advance, 21



You may want your ad. to be on a particular page -
pPerhaps 2 or 3, the best positions in most newspapers.
You may have to pay quite a high position charge for
this privilege.

Whatever the reason for submitting the ad,, - you
want it to be seen. It is worth paying a little more
to buy enough space so that your message can stand out.
Most of the principles which guide good leaflet layout
will also influence the design of a good newspaper ad-
vertisement. Normally you will not be able to use col
our. However you can dictate the size and choose the
copy. It is vital that white space be reserved and
that the copy be kept to a minimum. A good sense of
layout and design can be absorbed through the study of
advertisements appearing in the daily newspapers.

POSTER PARADES - PICKETS

The PRO should be prepared with a statement for
the press who have already been notified in advance of
the event and a leaflet for the general public explaimr
ing the reason for the picket. One person, preferably
the PRO, should act as spokesman, dealing with the
Press and Gardai should trouble arise. Torches made
from brush handles, perforated sided tin cans and fire
lighters could be carried on some occasions at night.

NEWSLETTERS

These are a marvellous way of impressing your
views on the local community. Again, good clear layout
1s essential, Your first page should feature a bold
heading and name which the community will be able to
eagily identify after the first issue. Soiled or smud
g8y copies should not be distributed. The content
should be short and snappy, dealing with local issues
mainly and national issues where they effect the com~

munity.
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LOCAL NEWSLETTERS: The newsletter can take two forms.

1. A purely Sinn Fein policy document using local iss-
ues to highlight our policies, or

2. A community magazine, reporting all useful local news
while at the same time editorially examining local
issues in the light of Republican socialist policies

Such a magazine, if none already exists in_ your
area, could have a large circulation and be supported
by local advertisements. Advertisers must not be all-
owed to have any influence on editorial policy and this
would have to be made clear to them at the outset.

DEPUTATIONS

A deputation can be organised in the early stages
of an agitation. It should include representatives of
all the bodies concerned in the agitation and should be
given plenty of press publicity before hand.

RADIO AND TELEVISION

Under existing and proposed legislation, Sinn Fein
is unlikely to get time on RTE. Republican Clubs, how-
ever, are more fortunate with the BBC in this. respect.

The electronic media are powerful weapons of per-
suasion. Most Irishmen and women spend some time each
day listening to radio or watching television.

There are two main situations in which Republicans
find themselves broadcasting as the spokesperson of th-
elr organisation. Sometimes they may be asked to part-
icipate in a political broadcast on behalf of the orgamr
isation (during elections etc). At other times they
will be invited by a radio or television station to
participate in a panel or phone-in show, perhaps in a
news interview.

The key point to remember when you appear on tele-
vision (and are heard on radio) is that you are speaking
to people but you are speaking to them individually or
in twos and threes. You must have knowledge and con-
viction. There is no room for bombast or oratory.
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The second main point about television is that it
casts an intense and sometimes a cruel light on the
pPerson appearing before the camera. Everything appears
exaggerated: movements, facial shadows, voice charac-
teristics, etc.

Frankly, some people would be well advised to app-
ear ag little as possible on television. Others would
make an adequate presentation only after a concentrated
course of coaching. Be realistic about your spokes-
Person. If there are people who can do this particular
job better, let them do it.

The TV Studio:

The TV studio will be a maze of wires, lights, sets
and people. Don't worry about the technical details.
Just make certain that you understand the director's
time signals, which lens of the camera is '"livé" and
when there are two cameras, which camera is on (usually
the one with the red light). During the programme you
will treat the live lens as you would the eyes of a per
son you were engaging in conversation.

Televigion Interviews:

Very often on television you will be interviewed.
Where do you look?

When you are being asked a question, look at the
interviewer. If your answer is short (a sentence)keep
your attention on the interviewer. If your answer is
longer, look at the live camera as if you were looking
at a third person in the circle of conversation, At
the end of your reply, be looking at the interviewer
again., Be natural.

If the interview is longer than the standard news
or opinion item (30 to 60 seconds) it may take one of
the following forms:

1. It may be fully ad 1ib., with neither questions or
e e
answers prepared 1in advance.
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2. The questions may be planned and structured in or-
der to get a flow of information. The answers are
ad 1lib, although the interviewee might have know-
ledge of the questions in advance.

3. Both the questions and the amswers may be scripted
but unless done carefully, this method tends to
look stilted and sounds exactly what it is - play
acting.

Always listen carefully to the question. No matter
how fatuous or cliched it is, always give it a good try.
But if you are pressed beyond your knowledge of the
subject, state firmly that you have no further comment.
Remember that you have rights too.

A Few Tips on Radio:

Scripts should be carefully prepared as they should
when used in television. Speakers must be able to lift
the words off the paper and be able to say them conver-
sationally. A natural tone is important. You must trans-
mit your sense of confidence and conviction.

Again remember that you are speaking to individuals
If you get on a listener's nerves, he has a simple fem—
edy - he will turn you off!

o e

BOOK SHOPS - BOOK STANDS

In large towns a book shop should be opened if suit
able premises on a main street can be obtained.It could
serve the dual purpose of a local H.Q. A reliable mem-
ber prepared to give all his time would be required for
such a project and members would have to pay his or her
keep initially.

Alternatively, a book stall could be constructed by
a local carpenter, preferably on the line of a trailer,
which could be towed at the back of a car, and brought
to fairs, football matches, shopping centres,etc. One
or two light card tables can also be used and set up on
the main street or in a shopping centre along with a
Sinn Fein banner. 25



TOOLS FOR THE PRO .

The PRO does not require many tools for his/her
work. They should know where to get things done and
by whom (if someone else is helping with the work).

1. Pregs Index: A list of local and national newspap-
ers and contacts in each, free-lance jourmalists and
radio and television representatives in the area with
information on how to reach them.

2. Printing Equipment: PROs should have access to a
duplicating machine and typewriter and keep a ready
supply of stencils, correction fluid and paper -(with
and without letterhead) on hand. In addition they
should explore other printing methods with a local
Printer.

3. Posters: An ample supply of poster boards, paints,
ink and/or marking pens should be available for quick
production of demonstration placards. Hold onto used
posters and encourage Cumann members to treat them
gently. They most probably will be needed again.

4. Silk Screen Equipment — (optional).

5. Files: Keep files on press coverage of Cumann act-
lvities., This can be most helpful in writing up re-
ports for HO and providing various interested media
with additional press material on cumann work in the
area. Also keep a clipping file on issues the Cumann
is involved with or interested in, including local and
national reaction to your activities. In writing pr-
ess statements or speeches it is very helpful to have
the background and facts readily available. This in-
formation is also useful when familiarising your guest
speakers with the details and background of a given
local issue they have been invited to speak about.

6. Cumann Banner. SELF EXPLANATORY
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UNITED IRISHMAN and IRISH PEOPLE:

Full use should be made of these journals by gathering
local news and sending it to them and by sending repor-
ts regularly on Cumann and Comhairle Ceanntair activit-
ies. Equally, for obvious reasons, it should be of
particular interest to the PRO that both journals are
sold as widely as possible in their area and to as wide
a cross section of the community as possible, i.e apart
from pub sales.

PROPAGANDA DEPARTMENT :

The "Propaganda Department' at 30 Gardiner Place
has been set up to assist PROs in their various funct-
ions, to seek out new and improved ways of using the
media and to impress upon the Movement the need for
publicity in general.

It is planned that seminars and discussion groups
for PROs around the country will be conducted on the
subject and techniques of propaganda.

PROs are urged to keep in touch with the Propagan-
da Department, to send on copies of news releases, local
press coverage, newsletters, leaflets, etc., in order
for the Department to make recommendations and share
your ideas with other PROs.

B e L & L e
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NATIONAL  BOOK  SERVICE

Price
incl.post.
The Revolutionaries Sean Cronin 40p
Republican Congress G. Gilmore : 32%p
Stolen Waters (the case for public
ownership of Ireland's rivers and
lakes) 15p
Culture and Revolution in .
Ireland E.O0 Murchu 20p
Ravolutionary Movements Dr. J.de Courcy
of the Past Ireland 20p
I.R.A., in the '70s ' 10p
The Re-Conquest of
Ireland J.Connolly 15p
Labour Nationality
and Religion J.Connolty 15p
The New Evangel J.Connolly 12§p
Workshop Talks (The
Meaning of Socialism) J.Connolly 10p
The Relevance of James
Connolly in Ireland today. G. Gilmore 74p
Irish Mining - the need
for action (Resources Study Group) 22%p

A1l are obtainable from:-

National Book Service,
30 Gardiner Place 1.
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