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Poster 3
The chilling and stark message on this poster speaks for itself.
It created an unexpected reaction in colleges throughout
Ireland. So many second, third and final year students asked
to join the 10K campaign that we decided to re-position the
campaign from Freshers to all students.

The blood red background and white text made this poster
impossible to avoid. The message could not be ignored.
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This poster was displayed alongside the “You can walk
away....” poster. It was aimed at drawing attention to the 10K
Walk and locating the Walk as a major event. This was
reinforced by the celebrity endorsements of Bono, Dave
Fanning, World Snooker Champion Ken Doherty and Luka
Bloom. The aim was to “lighten up” the campaign and project a
positive message to all students.

The poster depicted a sponsorship card with a clear message
that raising 75 pounds in sponsorship was not a “big deal”.

We also featured the 10K CD as a way of saying “thank you”
to the students who took part in the 10K Walk.
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LOK Four of the photographs used in this poster depicted the pain 7
vas of children. The fifth offered hope and linked with the headline
ave — You could walk away or you can do the 10K. The challenge
1ka contained in the headline was taken up by so many students all
ta over Ireland.

The poster allowed Students Unions to give information
1ge details to students in individual colleges on routes, times ete.

»

u




