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Appendix 1- Inter-relationships Between Tribes

and Sub-tribes

International Eircom League Bohs Supporters
Supporters Supporters
The Belmont Clan
Cathal
Damien
Donncha
Aran Aran
Eircom League Clan
Desmond (Shelbourne
FC)
Declan (Shamrock
Rovers FC)
Cillian Cillian (Saint Patrick’s
Athletic)
Jeff Jeff Jeff (Chanter)
The Murphy Clan
(Sporadic Shouters)
Jack
Aobh
Aine
Nora
Kevin

Niamh




