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AL (2000 dir. 8, Spielbory Warner Bros.
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Blade Runner ( 19§2) dir. R. Scoll Blade Runner Partnership
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Appendix B: Agencies and Resources

Apgency Siles

180 Amaierdam
www. | BJamsterdam.com

ATTIK San Prancisco
www altik.com

BBIL London (Bartle, Bogle, Hegarty)

Berlin Cameron United New York

Black Dog Productions Washington
www hlackdogproduglions.com

CTRL New York
www.c-lrl.eom

DDB London (Doyle, Dane, Bernbach)
www.ddblondon.com

DKW London (Delaney, Lund, Knox, Warren)
www,dlkw.co.uk

Doner, Cardwell, Hawking London
www.doner.co.uk

Duckworth, Finn, Grubh and Waters London
www. dlow.com

Flement 79 Partners Chicago
www.element79,com

Eurg RSCG London
www.eurarscalondon.go.uk

Goodby, Silverstein and Partners San Francisco
www.eoohysitverstoin.com

KIDLab San Francisco
Now a former company
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Lynn IF'ox London
www. lynnlbx.co.uk

Mother London
www. motherlondon.com

Ogilvy and Mather New York
www.ogilvy.com/o_mather/

Publicis Maojo Melbourne

Publicis New York
www.publicisny.com

Saatshi and Saatchi Canada
www . saatchica

Saatchi and Saalchi London
www.saalghi.co.uk

SL Lulke™ London
www stlukes.co.uk

TBWA
www. lwha.com

Trollbick New York
www.trollhack com

Tronic Studie San Francisca
www. lronicsludio.com

TWBAChiat\Day Los Angeles
www.twhachiat.com

VOCP 1London (Vallanee, Coleman, Carruthers, Pricst)
WWW.veep.com

Wicden and Kenncdy New York
www.wk.com
Advertising Databases

Ads of the World - Advertising database
www.adsoltheworld.cont

Boardsmag  Ciraphic design database
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www._hoardsmayr. com

Coloribus - Advertising and print databasc
www coloribus.com

Duncan™s TV Ad Land -- Advertising and music video database
www.duncans, (v

One Cool Hunt
www.onecoolhunt.com
Blog about coollhunting

‘The Mill — Post production database
www.the-null.¢om

Splendad - Advertising and advertising music database
www.aplendad.com

Stash IV Graphic Design magazine and monthly DVD
www,stashimedia.ty

Visitdlnfo  Advertising database
www.visildinlo.com
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Appendix C: The Informatics of Domination

I'rom “A Manifesto for Cyborgs: Science, Technology and Socialist-Feminism 1n
the Late Twentieth Century™
[onna Haraway 1989

Representation Simulation

Bourgcois novel, realism Science fiction, post-modernism

Organism Biotic component

Depth, integrily Surfaee, boundary

Ieat Noise

Biology as ¢linical practice Biology as inscription

Physiology Communication engingering

Small group Subsystem

Pericction Optimigation

Eugenics Population control

Decadence, Magic Mountain Obsoleseence, Future Shoek

Hygiene Stress Managemenl

Microhiology, tubereulosis Immunology, AlDS

Organic Division of labour Ergonormics/cybernctics of
labour

Functional specialisation Modular construction

Reproduction Replication

Organie sex role specialisation Optimal genctic strategics

Biological determinism Evolutionary incrlia, constraints

Community ceology Neo-mnperialism, United Nations humanism

Scicntific management in home/factory Global factory! Eleotronic
collage

Family/Market/ Factory Women in the Integrated Circuit

Family wagc Comparable worth

Public/Private Cyborg citizenship

Nature/ Cultuee [Fields of difference

Cooperation Communications enhapeement

IMreud Lacan

Sex Cienetic engineering

Labour Robotics

Mind Artificial Infelligence

World War [l wiar Wars

White Capitalist Patriarchy Inlormalics of Domination
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Appendix D: Overview of Alternative Visual Methods
Investigated in Research
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