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Partnerships / Networks

When asked about initiatives to
demonstrate positive attitudes in the
workplace and good treatment of
staff, results were highly positive.
91% motivate staff through
delegation of responsibility and team
work, 89% provide flexible and
reasonable work hours, 88% set fair
salary levels, 85% comply with, and
exceed health and safety measures
and 74% provide Continuous
development to all staff.

However, in all instances the
businesses not actively agreeing
with the statements outlined in Chart
17 are somewhat of a concern.

Involvement with Networks, Local
Partnerships, Co-operatives: is quite
low for businesses in Killarney with
only 26% actively participating in a
Skillnet, 21% with Failte Ireland
Networks and 4% with
COLLABORS8. Only 5% of
respondents engage with LEADER.
This low level of involvement is
influenced by Killarney Town’s
designation as a Twin-Hub town
under the National Spatial Strategy
which precludes involvement in such
programmes. A further 24%
occasionally participate in Skillnets
and 20% occasionally with Failte
Ireland Networks (See Chart 18).
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Food Businesses

Some final Comments on Treatment of Employees

Food : With food and tourism
being so closely linked, a number
of questions in the survey asked
specifically about food and its
sustainability.

Length of tenure: Businesses in
Killarney claim to treat their
employees well. This is supported
somewhat by the average length of
service for employees being 7.2.

Investment in People: 81% of
companies provide some form of in-
house training (though not for all
staff as noted in Chart 17) and
facilitate continuous professional

90% felt that development for staff.

37% of respondents indicated that
their business is involved in food
preparation / catering. This
accounts for 50 businesses. These
were then asked to provide more

detail on their activities / practices.

Labour Supply:

Killarney has sufficient skilled labour
resources to meet their individual
future business needs.

90% of these businesses use locally
produced ingredients, sourced within
a 100km radius. Yet, only 62% of
respondents indicated that their
customers are advised of this policy.

According to the food businesses
65% of their ingredients are sourced
locally and 25% of food businesses
source more than 90% of their
ingredients locally.

12% of all ingredients are Certified
as organic, but this ranges from a
number of businesses using as
much as 30%-50% organic produce
to approximately 30% of food
businesses using no Certified
organic produce at all.

A number of national sustainable
food initiatives are supported by
Killarney businesses. These include
the ‘Just Ask’ (35%) campaign,
‘Healthy Eating Initiative’ (31%) and
‘Food for Kids' (41%) (See Chart
19).

Key Issues to be Addressed

The following are some of the main themes arising in the survey:

Some key issues of concern which were raised were:

Chart 19 : Support for Sustainable Food Rates and return on investment in relation to Rates

Initiatives (number)

e Rentlevels
gg e Access / Parking and associated costs
40 e The dependence of all business in Killarney on tourism
30
20 4 Some key positive issues which were regularly raised were:
10 1 e The quality of the local landscape & buildings
0 ; . e The work being done in relation to Tidy Towns

The Bord Bia's
‘Just Ask’ source
of food campaign

The Irish Heart
Foundation
Healthy Eating
Initiative

The Irish Hotels

Federation Food .
for Kids Low Levels of Involvement in some areas are of concern :

programme e Cultural Initiatives / Nature & Conservation

|E| Planned B No O Yes ‘ e Environmental Policy & Initiatives - actions & awareness

e Corporate Social Responsibility

o Networking / partnerships / co-operatives / communication

For more details about the survey please contact regarding planning

Killarney Chamber of Tourism & Commerce:
064 66 37928 / www killarney.ie




